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SYNOPSIS

Engaging Consumers for
Healthy Living: Health Apps
analyzes the adoption and
use of health apps on
smartphones and tablets as
well as the use of health
apps in conjunction with
smart health devices.
Particular attention is given
to “master apps” that
aggregate data from
multiple other health apps.
The research also gauges
consumer demand for
smart health apps among
those not currently using
them.
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Look up information on symptoms and illnesses

Look up information on food, diet, and nutrition

Play games that stimulate mental activity

Post and answer questions in an online health community

Communicate with a healthcare professional via secure
messaging or video

Track fitness activities against goals

Track medications or set reminders

Access or share personal health records

Use of Health Apps
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Schedule medical appointments

Record diet and nutrition on meals

Track sleep patterns
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“Although smartphones and tablets are the key platforms hosting smart health apps, it is clear the success of health apps will be tied

to the success of stand-alone smart health devices.”

— John Barrett, Director, Consumer Analytics, Parks Associates
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